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DOOR KNOB
Al A2 A3 A4 AS

- Have prior expectation
and preference

- Have low attachment
toward brand

- Aggressive branding
and marketing
communications

- Many competing
brands

GOLDFISH
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\/-T\T\_]

TRUMPET

Al A2 A3 A4 AS

Customer Behavior

- Lengthy and thorough

evaluation before buying

- Involve multiple

stakeholders

- Highly involved in
purchase decision

- Have confidence in
brand quality

Industry Characteristics

- Commoditized

offerings

- Similar positioning

among competing
brands

- Reputable image
from guality
association

- Strong influence
from word of mouth

FUNNEL
Al A2 A3 A4 A5

- Purchase is mostly

planned

- Trust real experience,

not claims

- Competing brands can

easily be compared

- Product is paired with

strong customer
experience
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The Market Place

Relationships Resonance what about you and me

Response Judgments Feelngs What about you

Meaning Ve m

o - i ' :
y ‘ 2 A
R — T

Resonance the relationship and level of level of identification of the customer with a brand

What are you

Judgements focus on customer's opinions based on performace and imagery
Feelings are the customer's emtional responses and reactions to the brand
Performance relates to the satisfaction of the customer functional needs
Imagery relates to the satisfaction of customer’'s psychological needs

Salience relates to the awareness of the brand

Adapred from: Kevin Lane Kefler, Strategic SBrand Management. invin Mcgraw-Hll, 2005
Z\_Ulajfum: cugeu\wﬁ\dum‘caa)ﬁ‘ (14)3)}».4
Keller’s Customer Based Brand Equity(CBBE) Pyramid, : i<l

https://imarketer.home.blog/2019/03/17/kellers-customer-based-brand-equitycbbe-pyramid-and-
/examples
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SOCIAL MEDIA CONTENT MIX
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CONTENT CONTENT CONTENT

RELEVANT CONTENT RELEVANT CONTENT HUMAN TOUCH,
FROM OTHERS FROM YOU ENTERTAINMENT, FUN
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https://www.blog2social.com/en/blog/social-media-frequency-guide-how-often-to-post-on-: <l
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10 gutterfield, P., 2018. CREATING A SUCCESSFUL SOCIAL MEDIA MARKETING STRATEGY IN CHINA — CASE STUDY
PORTSMOUTH FOOTBALL CLUB. Degree Programme in International Business. Finland: Satakunta University of
Applied Sciences.

11 https://www.emerald.com/insight/content/doi/10.1108/IntR-08-2012-0154/full/pdf?title=managing-brand-
presence-through-social-media-the-case-of-uk-football-clubs

12 https://www.prnewswire.com/in/news-releases/at-6-72-cagr-sports-sponsorship-market-size-is-expected-to-
reach-89-60-bn-by-2027-says-brandessence-market-research-831696716.html

30



i 33055 )59 6 ) g sall Adayl )y Cudldl LaS ¢ ypaad) s gall slac Y1 el e JOA Ll 58 8 405 <l jlue dlily (5,0
13 2019pkad) i W Al cuilS ¢ 4 IS5 4l day ) 4S Liey Premier League Asia Trophy r (sesse

Can ¢ il iy jlall Baalie ol Slelds ST axill 3 S jales dra 3 J sesall Jlae 85 5l L 5l 53S0 3 akall Craalis LS
e delall il i Jsanall LaLE 5 ¢ g 38k AbLEC AL JIA (e el (padlly 223l 5 S Blie (e SN ual
a2l 5,8 by el i) (10 776 O el (zany <l HLET Cume <l Ll saaliie ol Allall Jga 3 laall cp A Gualial)
cadagn Y S st Jie g el Lala pelain¥) Jilu g Capal Gl 14 5308 A (e Gl bl ¢ sl | gasal
-l bl saalie ol o) Y1 4 o slaliy 5 Ga sl oraiia 49 ading

g Gl e calial) 2ae gaull
73,187,257 Ll g yledile
49,030,461 (omladis
40,110,200 (e hdile
39,495,281 Js i
37,704,088 Jlss )l

2021 plall &gy i) e 3 a4 Guadial) 3o gy (2) st

e L dpan ) Cladiall el dlachy ) saig sle )l ual elaia¥) dual il iSus e 238l 3 S dail dpad ol aa
¢ s oW AU Y de il Bac () sliay Ll (38 (A Ay s 5¥) s Cpmie dlaef o Lapws Y e lain ) Jaal i) S
TS 0 5a se SV A jualaadl sacldl) caspal (S0 5 sasiall ASlaall e s s e A 3alady1 Aa) Al il a3 ol Cun
dalaiall s dilise laly 5 sinall 2l e duay jn celaia¥l Jual il cl€od e 4ai¥) cladis caapal Gl ¢ Ly

5 3o YL Ligl Cpeliall A8 i Aalaall Clallly (galill dpan 1) ciladiall a yad 13 ¢ Cpaliall Lo aal g5y ) A1 jall
el il ve a 53y el Gl (G paiall Js il (ool s ie Cune JiaL 5 ) saally g ge 98 LeSe pans  clinliall
CBleal) Calias o8 ¢¢ lalll Calidey allall J o (3o il dualald) il ) guiiall dm 8 lancal 5 50K Land Ay g 5 081 41 aal 53
bl 5 il JLAT (s Lad (81 ¢ g saiiall L aa) gy ) dsdaiall oy (galill dpans )yl Andiall e sle )l 4y 5 5
15, oalall dpans ) cladiall cilad Calida 5aa ga 0585 Of iy ¢ galdd) (e 3 poball dpass )

13 https://www.premierleague.com/news/402272

4 Obradovi¢, M., Al¢akovi¢, S., Vyugina, D. and Tasevski, S., (2021). 'USE OF SOCIAL MEDIA IN COMMUNICATION
STRATEGIES OF PREMIER LEAGUE FOOTBALL CLUBS', INTERNATIONAL SCIENTIFIC CONFERENCE ON INFORMATION
TECHNOLOGY AND DATA RELATED RESEARCH. Belgrade, 2019. Serbia: Singidunum University, pp.244-249.

15 https://eprints.whiterose.ac.uk/172453/1/3C27A9F6-B3DF-4595-932A-C4E03B42D477.pdf

31



f

@(

) B [ :
9€
) st
| ! ,g._m,.;.,f E@) E":

o)
o)

XG3¢

XS

oL

ymbf‘:
N N CO) X

)

o)

@4 ;
ﬁf’éf

AN

)

e
(o)
l

o\

2l 3 S A &) gl gy 3l

3¢ o Dkeall Lgilalise g s ill 4S5l Leasti O ang A Ay sel) Aa2sY) Y marketing mix ool g el wllaas yady
S aalleziiall «olSalle =l (product ,place ,promotion ,price)4Ps 4alS 8 4 olai¥l agadli o lasale 5

Cany lal Cua ¢ 7Ps AalS 5 jeaide sl & guil g all (s AY) pealie Cilal (sl (any ol e ¢ duag il
e led) il misd) o deadll e Jandl @i sha (People sdball daddy Galelall a5 5 a0 jalic 330 5 pudll clale

. physical evidence leic agiliny (520 5 aexdll 5f misall ¢Slaall 4y 23 ) 3l 5 ¢ process

() ABLEYL e S laed 5 by jlaall g 50N Call (558 piad ¢ 2388 S (Gl Apeath I (5 el ) gal Cy ya Lal i 13)
) 5 galll asliag (g3 sliwY) ey WS ¢ product cilasdiall oa (alll 4 )il Ladlall Jasd ) 5 AY) cilaiiall

aal W jlicly AJAAS i JEdl Jus e cPromotions balle galill 5 i) dadsle Place Sl jaic g 4l daill 4 jlail
ks Lol 358 3 (o salai¥) oalill dpeed 50l ) (& S IS5 Cuaaliac2013  aladl die g i) aleii i (ol nnans )l 3le )
8 aandie (e ¢ pilal s ) 5 L 38 (8 (g 5aKEY (galil) Apad 32l B aalu Le g 5 ¢ e ali 18 (A laaal il

32



plecti s ) il (2 "y gan (e s il (5 SIS e G gl e Y dsa s palu LS (16 dualal) ALK ol )
@l i) JA (5 3ala¥) (5 sl (e D) Juadl aaf alan Lo g 5 ¢ 3) 5l 270 8 < 103 OV s daws 52015 pladl

-

. Al

&8 Ale e ST elliad Cuae Al el A gt Landl il = gm0 Gadai Ll e 5alli gaSla aeUae dlula ) LSV (Say
acllaall 0aY (558 ¢ (Product) < LAY (e de siia de sana oSlaall Ji 5 ¢ (place)l? Auall jae &) sean elaif dlS

S sian o Jalaall Apnlia Cu i ol i) guad gl Halli gaSle gy @il ¢ A e Mae daxd 81 5 Juadl rite o8y jale Lk
Al 4laly Glapanally azdaal) Lading 5 ddlally 5alli saSle aelaad Glalal) claaaill Sliaic (People ) sdeall dexa i Jle
&) deasill 5l drive thru Jie 48y (s ST IR (4 adlatiie 30l 2Sle i 53 <physical evidence ¢ sil) aass dna s
e doal il (5 AT WD) il g5 i Y 5 Ml 5 il 5 S e cProcess Akl de jull Slias s3I J sial

. price 4mdli jlauls clia 1) e aell 5all 53S0l adiPromotion 433e

sport sponsorship axb )l Jase & dle Hl 3 ge

osadl) Y ghailly A8 Hliall 4,030 dle Sl 3 sial Alaal) il ialy <2020 alall KPMG Football Benchmark il s
18 dle 2 goal AlleaY) Al Culi (53 8 SV a1 ol U e iy Cum ¢ Usin 5y e 3.3 (e S

16 https://www.tottenhamblog.com/2021/03/28/how-spurs-became-big-in-asia/
17 https://business.instagram.com/success/mcdonalds-egypt
18 https://www.footballbenchmark.com/library/the_changing_face_of football_sponsorship_key_trends

33



1.3 ) e Juan o panll Sliaall (g ubad¥l (o) sal) dpai) lae (g S 555l ¢ alladl 8 A SV (5 ) sall dpnilly L
80.98 s oy Ly dgle  asie o sl 4 EPL Jleall (5 aladY) (5l ddal ) Camai LS e Agle Nl g8 AR (e ke
19.2020/2019 o=kl augall (3 ¥ 50 G sila

ClSud e S8V Apadl) Calia (L) 3 )3 Jly 26 J1 e Y 81 ¢ allall dom A JSY) s (g laiY) (5 )5l O o2
die iy G ¢ R Y) Gl il (el Lea ol Sl e Sl asie dad e Lalag) ST L g 5 ¢ allal) Joa e laia ) Jual il
danite 55 Osile 280 2l Aa il Cus ¢ Lalle e g 2500 Jlyy (53U e DY Ol ek AS 5l dda il (2 e )
70 e gl Juanty G e ¢ 2023-2022 mbil pussall s 52019-2018 (ol N s sall (o Ly Sl s )l e
AL Rakuten O, AS b Gab a sl Aol die dad it dlaa Lo g 5 dile ) die YA e bisin Y 50 (g sike
5 ¢ ) g G5l 33 yaien Lgin ) O sale 55 dadis 2017 swig 8 Ao ) 2o w8y (53 5 ¢ Al Dby gl ag 2
(A sied) Ao eV 5o sise Jl i A d 5 2l sidile o el die Slall (g0l il jleY) ol ik Al se Jadi IS
el 5 (e Al Gla s Gl )l 3b O el Ao Sl e 32y Lai20, Lysis 5559 62 4l 1y 6315 ¢« 2014 pladl
3032 Osale 150 e )l 2l Jemny Cus ¢ llea ) el Cus e Al N 3 e el (e 4y kil dalpud) Japliil dalal)
138 Gaph e 2018 aladl & Cligas 5 al OIS UEFA il 5,80 s s¥) olas¥) o SAL paadl ¢ slaall 138 Jilia L sis
AL dgal) 8 (e QI e Lo 53 55091 Sl o el L sa 5 ¢ Lisin (2l 50 (e %30 (e ST Jiag (g2 el
iYL paldl) Candaill AW alll 2ol @ e Qatar Sports Investments (QSi)  =bil Dlaiiundl jhad 48 5% galill

a

iy fly
Emirates Emirates

.;.: lﬂka ; “"

l J\

21 UEFA a3l 5 S 05,5Y)

Dsedll 5 clial sall Jie Ly Al e 258 (of dllia (uilh ¢ dpaly )l lle ) IS Ll 2 5 pall Aniil) e 2 il (slay Lagh
3 ghe aie ApilSa) Aul j Gudaall a sl Cuac House of Lords committeecs salasy) cula sl ulae ddasia B0 Le sac
Sliaall g lasY) o sall 8 AS LN Y1 dae &l Cuae 2023 aladl e Uy &y lasY) Al 5 clial yall ClS 5 o dae ) )
¢ oYL i S ¢ i) Al 450 €2021-2020 (ol pms sl JMA - Gl Glasd e dpan )y e 2580 Ll

% https://www.ns-businesshub.com/business/english-premier-league-sponsors-2019-20/
20 https://en.as.com/en/2017/09/21/soccer/1506006163_369823.html
21 https://www.theguardian.com/football/2018/apr/11/psg-may-face-uefa-sanctions-overvalued-gatari-deal

34



63524 Jeal (e (52618 O LaScJaull 5 ) gually inse 9 LaS (k55 ala Canrg ¢ ) siaalgdslas ¢ JulS s ¢ Had ¢ algd b
Caagy ¢ 220a) ya Sy e i) Ale ) 2 5ie agaale Division one w0 Cia b sh sl (I8 Al 50 & jlia
A clia) yall S Al 48 gt il )} el e JULY) pial XS g ¢ saniall ASLaally cilial sall Glas) e 2adl ) ) 138

2020/21 Premier League Shirt Sponsors

Gambling

Financial services
Airline

Online car retailer
Automotive

Heating
Telecommunications

Tourism & Duty-free shop
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Shirt sponsors per industry
in the 2020/2021 Premier League
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40% of the shirt sponsors
are active in the gambling,
betting and gaming
industry.
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Premier League clubs by broadcasting payments received in 2019/20
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“Big Five” leagues’ domestic broadcasting deals and revenues
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g (V7s)
Real 1 Emirates 82.5 413 5 2017/18 -
Madrid 2021/22
Machester 2 TeamViewer 64.9 325 5 2021/22 -
United 2025/26
Barcelona 3 Rakuten 64.8 324 5 2017/18 -
2021/22
Paris 4 Accor 57.0 171 3 2019/20 -
Saint- 2021/22
Germain
Arsenal 5 Emirates 56.0 280 5 2019/20 -
2023/24
Liverpool 6 Standard 553 221 4 2019/20 -
Chartered 2022/23
Chelsea 7 Three 55.2 166 3 2021/22 -
2023/24
Juventus 8 Jeep (FCA) 53.1 159 3 2020/21 -
2N22122
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FIFA Sponsorship Categories

Partners:
(Slots: maximum of 8)

World Cup sponsors:

{Slots: maximum of 8)

Regional supporters:
(Slots: Up to 20, max. 4 per region)
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&) Norwich City 19,416,094 21,499,828 40,915,922
@) Queens Park Rangers 15,885,895 15,290,768 31,176,663
@) Reading 8,825497 7,472,649 16,298,146
(*)) Wigan Athletic 8,825,497 7,472,649 16,298,146
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