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Monthly Active Users of Social Media Platforms
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Newspaper / Magazine GPS Marketing Materials
Radico
Waord of mouth
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The Market Place

Refationships Resonance VWnat about you and me

Response Judgments Feeings What about you

Meaning What are you

e — e

Resonance the relationship and level of lewvel of identification of the customer with a brand
Judgements focus on customer's opinions based on performace and imagery

Feelings are the customer's emitlonal responseas and reactions 1o the brand

Performance relates 1o the satisfaction of the customer funcrional needs

Imagery relates to the satisfaction of customer's psychological needs

Salience relates to the awareness of the brand

Adapred from: Kewin Lane Keflar: Strategic Srand fManagenrent. inwn Mograw-Hil, 2005
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Real 1 Emirates 82.5 413 5 2017/18 -
Madrid 2021/22
Machester 2 TeamViewer 64.9 325 5 2021/22 -
United 2025/26
Barcelona 3 Rakuten 64.8 324 5 2017/18 -
2021/22
Paris 4 Accor 57.0 171 3 2019/20 -
Saint- 2021/22
Germain
Arsenal 5 Emirates 56.0 280 5 2019/20 -
2023/24
Liverpool 6 Standard 9593 221 4 2019/20 -
Chartered 2022/23
Chelsea 7 Three 55.2 166 3 2021/22 -
2023/24
Juventus 8 Jeep (FCA) 53.1 159 3 2020/21 -
2N22i0
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Africa Football / Soccer Clubs Ranking

Updated after matches played on 11 July 2021

Rank Club/ Country Points 1-yr change
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_— ]
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2 WEET = Egypt 1 580 15437

Mamelodi Sundowns FC T
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& B Congo OR 1 572 1591

6 4 Al 5 dulaall Y gladly (5 jall o3 el ke Juad) Ay 1Y) A ) 50 () o) s
https://footballdatabase.com/ranking/africa/1 : )yaxs

2ol 5 ) geall 8 o se 9 LS ¢ 5 55 i oo lain ¥ ol sil) il e Je i) oy (Bley Lo 38 81 258 (a3 alias
Al g YY) sl il 3l 5 LaY) s (63 glaia (ool e lldy B gite (S S ) 8 S5 S LIV g0l ela s
LY A e cule g oS ae Jla s Rl Gosindl 3 ghaiea s o il o i) e s sl ) o Ladll e, 151 e

® https://footballdatabase.com/methodology



cciliaiall oa e il g 85 i (0585 38 5 Al delse of ) Jeliil b o il an sy i e Slelis Y1 48 )
Aabiaal) Y shadl L alall oY1 ) Ailia) (s )l 5 el (5 siusall e 41 Clalad SN 5 ¢ a5l By guatll il il Jia
salaall e Jelall 5oyl da 8 aalud Al

~ TOP10 AFRICA © TOTALINTERACTIONS JUNE 2019 .@Q@

FOLLOW US @DEPORFINANZAS

2019 plall iy 55 e Slelis VI 486 891 G, ) 525 () 0y sem

https://twitter.com/DeporFinanzas/status/1152229961249501185/photo/1 : )r<as

S5 s pan b s WS e lain¥) Jual il Sl e gaadiall dlac ] sl (5 0ol b 5l il (et ) Sadd) (g
i Y e ) A G55 Y U 8 s g o g8 Jie Olalill (a8 STy Al g Je i) 33 5 A alaal) 4pmY) Clalas



Jhay L) 2530 3 giad) ) sha dglaall 0 gladl i ) o i) H\SEs) a2y e JUiall Janas Ao Ay ) i dglaall Lgailas e Wil
e Al o ) el 138 6lal 5 seal) i s 58 WS e lain¥) dhal sill S0l e dad JSY) g o sl & 4Y) 500
Lo laia V) 5 48N 4 56l i g ¢y sl ae Je il ¢ oalil) oy )3 Jia e puzaly N 6 1aY) e (5 5aT dal gy 5 08 5 65 Jie Ciliaia

Gl Lo dasi 5 A

gt e W8 siia Qg ¢ e lain¥) dual sl cilaia e Gy SISY ity 3 ¢ i3S (526 o a3 oLy 3 i A
Al el se lia o gay Al @l sl JMA gl 5 sl (s gl e i ¥ Lgia 305 5l claladl) (e pe I e
Claie e b jlen g a1 Jelds 4yl g iy jlal) aiadle 358 5 o galill 2l &Y Jie gl sda JiS5 1) 90 (el
ey dual sl



iy 1Y) sl 51l S e cppniall slae Y Uik A SV A8 1Y) 301 a3 () oy 5

© dadll
10
https://www.reddit.com/r/Africanfutbol/comments/eg5n6c/top_african_clubs_in_terms_of social_med

/ia



a8 3 S dpatl 4y jlal) dadlal)
e il g R sall ¢35l caalall 4y lall Aadlal) Jaii g canil) 3 S (5 58 (3laty La JS ) w2l 35S (galil "y jlail) Aadlall" s
xadia o il il s S oaliy latia g Lo JS (3 jall Ay jlall Al Jalii el Canlall 2 i g Jala Gpeaniial) Gl
Al Al (e Ml 5 ol e Cppmaiiall g liail 3G s 12 3 e laia ) Jual il il s Conaial (59 58
A8l gf gl Ay gudl) 231 gall 81 50K U a6 S Ananl 13 Ay gt Bn ) el Ay sl AeDladl il dpusdll) Aalil) (g
3oLy ) s Ay lail) AaDlall a1 Cargll zraamy 115 clgaudlia (g LgdDUEA) (s (8 Aaaalill 2y jlaill AaDlall A )11 8 el (45
eandl i) sl gLkl Caat & (a5 el ool

&L\Pc(24) (.\EJEJ};A\QAG;A}A}ALAScBrand Equny‘sm.u&;:ﬁ;)]jd\ &\ﬂ\w&:w&%)\;ﬂ\hw\ BNy
A kel AaDlall 3 8 (g0 (A A ) Jal 5o Ausad Si53

A et Ll e )1

Ay el Al e 2

g el Al e llgiondll L3
pSianal) (3 Al AeSlal 5 55 4

el A ) elay) 5

BRAND
LOYALTY

BRAND
EQUITY

CUSTOMER ¥
PERCEPTION




efficacymarketing.co.uk : Lyl Brand Equity & tadll Aadlall 28k (3 o JSE5 Al dps ) Jal g2l miia 5324 )0 ) goan

U (30 L 5 (0 e S a2l 5 S (g0l LgSliay il J saa) s ] e iy jlaill ADlall 8L (5 g aad (s aLaY) usul‘;;
(@ AR J a8 Ul | pamie IS 5 clle 48 gas oy i Ll W) s gull)

A Jalal (LS (Keller’s Brand Equity Model) el DBS gisal 5 ¢ ol y s 4y jlaill Ladlall anis xie

D seanll (52l AaMally raal sl iy yails i 4 8 4yl AeSle oLl (15018 shadll (f 3 gail) 13 it Ay lall Aadlall 5 gl

oS G ESY (35 G oLl 5 A8 el pat (3OUaiY) ALadi oy il 13 dad s Cppmdiall (3 3 a2 sa 5 el i Lan cCingiasal

A HAS il ol 3l (Bla il o) gun ey jlal) Al Gpandiall 64

el cliien 5 ¢ el Jeliil 5 cull (3 a5 ectilaiiall Cilase

BRANDING OBJECTIVE
AT EACH STAGE

. RELATIONSHIPS = INTENSE, ACTIVE
What about you and me? LOYALTY
3. RESPONSE = POSITIVE, ACCESSIBLE
What about you? REACTIONS
2. MEANING = POINTS-OF-PARITY
What are you? & DIFFERENCE

|DENTITY = DEEP, BROAD
WhO are you? PERFORMANCE IMAGERY BRAND AWARENESS
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FIFA Sponsorship Categories

Partners:
(Slots: maximum of 8)

Adidas

| Hyunda A

World Cup sponsors:
(Slots: maximum of 8)

McDonalds
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Mengniu

Regional supporters:
{Slots: Up to 20, max. 4 per region)
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Detailed Gallery

2 Club Competition Market Value
1 ® Manchester City B8 Premier League €1.06bn 4
2 @ Pparissaint-Germain M Ligue t €992.75m 4
3 % LiverpoolFc B8 Premier League €904.50m &
- ® chelsearc BB Premier League €896.50m §
5 ®  Real Madrid = LaLiga €862.50m 4
6 ® Manchester United EH Premier League €858.25m 4
7 (2] Bayern Munich B8 Bundesliga €818.50m 4
8 & rcearcelona I LaLiga €762.00m ¥
o B  Atético de Madrid B Laliga €729.40m 1
10 ¢  Tottenham Hotspur BB Premier League €705.00m 4
11 @ interMilan M Serie A €658.80m 4
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TOP10
MOST FOLLOWED FOOTBALL PLAYERS ON SOCIAL MEDIA

‘ 909. ZMho o.M ,
‘ 626.0M /ﬁ
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Note: Official accounts on Facebook, Instagram, TikTok, X, YouTube and Weibo combined. Cioy FOOTBALL
Source: Football Benchmark Social Media Analytics Platform as of February 10, 2024 M2 BENCHMARK
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Premier
League
Club Equal Oversecs Total
Name Share Payment

2016/17
Parachute Payments to Clubs

Aston Villa 19,416,094 21,499,828 40,915,922
‘G;j Cardiff City 8,825,497 7,472,649 16,298,146
|§| Fulham 8,825,497 7,472,649 16,298,146
&, Newcastle United 19,416,094 21,499,828 40,915,922
&) Norwich City 19,416,094 21,499,828 40,915,922
@) Queens Park Rangers 15,885,895 15,290,768 31,176,663
@ Reading 8,825,497 7,472,649 16,298,146
%) Wigan Athletic 8,825,497 7,472,649 16,298,146

All figures in £ EleER I RSN Kl Rt ToR- =L
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TOP-10 AFRICA  TOTALINTERACTIONS JUNE 2018

FOLLOW US @DEPORFINANIAS
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